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Our  Mission
“To be the first choice for every business organizations b y 
delivering our p roducts of outstanding quality and g reat 
service at a competitive cost through wo rking ‘faster, 
simpler and together with them. We relentlessly approach 
to pursue brea kth rough ideas for ou r prod ucts and services 
that we offer”

Our business is based on solid 
foundation of  Values & Ethics

Our Values :
� Continuous Improvement
� Customer Delight
� Developing People 
� Innovation
� Maximum Utilization (Of Resources)
� Commitment To Society

Our Ethics :
� Be honest 
� Honor commitments 
� Demonstrate integrity 
� Be loyal 
� Pursue excellence
� Be courteous 
� Be fair
� Be a good citizen
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Customized Advantage Offering from BPO Next

DOC MGT

7 Doc ume nt Mgt.
Imagi ng/  Scan ning

8. Dat a Ent ry

9. Fil e Re na ming

PRINTING

10. I ma ge e dit
Designi ng

11. O ffset  Printi ng

12. Va riabl e Da ta

MARKETING

4. Allianc es

5. SMS/ em ail
Blasting

6. Co -br andi ng

CRM

1. CRM /Lo yalty P rog .

2. S/W d evlp me nt

3. Gifti ng



3

1

CRM
Customer Relationship 

Management

1. CRM  Soluti ons
Loyalt y Pro gr ams

Why CRM  Works ?

• Cost of acquiring new customer is higher than the 
cost of retaining them

• The more relationship the customer has with the 
firm, greate r the e xpected profits

• The more relationship the firm as with customer, 
more firm knows about customer’s beha vior

• New customers can switch faster than old customers

CRM & Software 

• CRM s/w is defined as bus iness 
managem ent & automation of the 
front-office div isions of an or ganization

• CRM S/w is ess entia lly meant to 
addr ess the needs of Mark eting, 
Sales, Distribution, Customer Serv ice 
and Support divis ions within an 
organizat ion 

• It allow to shar e data on pros pects, 
customers, partners, competitors and 
employees. 

• The purpose of CRM S/w is to 
manage custom er through the entire 
lifecycle, i.e. from prospect to qual ified 
opportunity to order.
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Code
01 Game 1
02 Game 2
03 Game 3
04 Game 4
05 Game 5
06 Game 6
07 Game 7
08 Game 8
09 Game 9
10 Game 10
11 Prov ision1
12 Prov ision 2
13 Prov ision 3
14 Prov ision 4
15 Prov ision 5
16 Entry  Fee
17 Mis c 1
18 Mis c 2
19 Mis c 3
20 Ride 1
21 Ride 2
22 Ride 3
23 Ride 4

……….lis t down

Code tagged to services and Value
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Illustrativ e Example of Dev elopment

Loyalty Card

Swipe/
Data Entry

Data Entry

In House Outsourced Partner

Contact Slip

Data Mining

Branches

AT HO
•Server
•Software

Soft Files

Personalized 
Direct Mail

2

Software
Customized need based 

Solutions

Kiosk Interface for Wel spun
Doc Renaming & Tagging

2. Softw ar e
devel opm ent
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Gifting
Corporate Gifts

Me rchandise, Key chains,
Customized Gifts, tro phies

3. Gifti ng

4

Alliances
Bring two brands 

together for 
sharing Market 
Opportunities

4. Allianc es
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SMS and email
blasting

Cost effective, personalized 
Mass communication media5. SMS &

Email Blasti ng

SMS Potential

SMS ALL INDIA

• Cuts- Gen der, Cit y, Pre and  Post paid
• Total Data base – 4 crores

• GS M based Database

• Highly cost effective
• No legal restrictions

• Cost effective International Gatewa y

• Run Pus h SMS Cam paign
• Create your own Senders ID
• Participate by sponsor ing gifts
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Email Blasting

An email blast can be the ideal way of reaching your 
business customers or organization members. 

Email blasting can be used to send out information about 
the company, special offers, product upgrades and so on. 
But it doesn't have to stop there. 

Something that is often overlooked is the fact that email 
is ideal for building and maintaining good customer 
relationships - but only if they feel that you really value 
them

Co-branding
Telecom/ Banking

Statement Envelope
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6. Co -br andi ng

Adv antage over “self-made”Direct mailers
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Tele-calling is annoying

• Customers don’t like being called on their phones

• Unsolicited calls and unwelcome

• Tele calls received in wrong time
• Treated as invasion into privacy

• Service pro vider is looked do wn

• Recent hearing from  High court
• Penalty Ruling from TRAI 

Then how do you reach them?

Quality, is our USP
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7

Document Management
Solutions

7. Doc um ent Mgt .
Imagi ng/  Scan ning
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• Corporate- Financial records, files, Legal 
documents

• Banks- Application forms, Customer photos, 
Signature ve rification, POD, Cheque

• Insurance- Application forms, Customer photos, 
Signature ve rification, POD, 

• In short: Any hardcopy document which needs to 
be stored and ret rieved on de mand

	�(� ���+����*

Document 
Make ready

OperatorProduction
scanner

File Renaming &
Tagging

Storage/ Server

Retrieval on demand

Print

w  w w.

Stage 1: Process evaluation and work flow study

Stage 2: Process Implementation
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Data Entry
operations

Industry Standard formats

8. Dat a Ent ry

Data entry: 

hard copy to electronic formats

9

File Renaming/ 
Tagging
solutions

Under Production environment

9. Fil e Re na ming
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Renaming, tagging

10

Image Editing &
Designing
solutions

10. I ma ge e dit
Designi ng

In House capability to design the job
Make last minute changes to artwork
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Offset Printing
solutions

11. O ffset  Printi ng

Annual Reports 
Newsletters 

Mailers 
Catalogues 
Shelf talkers 

Posters
Brochures
Post cards 

Business Forms 
Signage

Point-of-sale-Displays
Custom printed 

Envelopes
And 

many more………...
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Dispenser

Standees

Cutouts

Danglers

Tent Cards
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Variable data printing
Personalization solutions

12. Va riabl e Da ta

01-Rajas, N.S.Phadke Road,
Andher i (E), Mumbai 400 069

Tel: 022-26830508
Email: bponext@rediffmail.com

www.bponextindi a.com
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